    While some people think that advertisements are not important, I look at them differently. The reason is that advertisements are the most effective and efficient means to introduce and show a product. Undoubtedly, exhibiting advertisements can enhance the revenue of merchandise.
    To begin with, I can take the famous brand LIKE to illustrate my opinion. If somebody goes around Taipei city, he will undoubtedly discover that a lot of titanic boards are filled with LIKE’s ads. Actually, the LIKE company always invites the most famous or the highest-achieving athlete to show the function of the products, and they need to do their famous moves, or something that is difficult for others to do. Of course, all the clothes, shoes, tools, even some trivial accessories are made by LIKE. The company just wants to deliver a message, “No matter who you are, if you wear LIKE, you can exercise like a superstar.” Therefore, there is no doubt that the strategy attracts a lot of people to consume. Although the company needs to pay a lot of money to make an ad, the benefits and the revenue always exceed the amount that was paid before. It’s the reason why many international companies are still using this strategy to let consumers know about their brand.

    In addition, we can discuss what benefits are followed by an advertising campaign. Besides LIKE, another good example involves Mcdonald’s, a famous chain restaurant. Every season they will innovate new tasty treats. For example, if now Korean is popular, Mcd’s will sell kimchi hamburgers to satisfy the taste of consumers. In the meantime, they will use the ad to display not only their new product, but also their thinking of management. It’s not important to emphasize whether the food is delicious, instead, they will tell you the quality, the sanitation, the placement, and the sensible price. Besides earning money, they hope they can increase their brand value. After all, it’s possible that a lot of people don’t notice the Mcd ad, but they can hear news from others. Indeed, ad can function to form a perfect company, and by people’s power to uplift their value. Then, more and more people will consume. So the smart businessman connects products and advertisements at the same time. In short, a company’s fame and a good advertising are always interconnected.

    To conclude, I argue for the importance of advertisements. No matter which style of advertisement is used, such as finding superstars, or illustrating the advantages of the product or company, the benefits often exceed what you can imagine. 

1 – What an excellent learning essay you’ve written! Your meaning was quite clear and you’ve taken many risks with the language in terms of vocabulary and somewhat in grammar. The reason this essay is so valuable is there’s so much for you to learn from it. The words you’ve chosen are for the most part correct, but the meaning you wish to convey is quite precise and often another word is more commonly used. Study the corrections here very carefully because there is a huge amount for you to learn.
2 – ‘by exhibiting advertisements can enhance the revenue of merchandise.’ This is not correct. Here are some another ways to use these words correctly: a, b and c are all correct:
A - exhibiting advertisements can enhance the revenue of merchandise
B - the revenue of merchandise can be enhanced by exhibiting advertisements

C- by exhibiting advertisements, the revenue of merchandise can be enhanced

Actually, we don’t usually say ‘exhibit advertisements’. It’s not wrong, but it is unusual. We might say something like ‘show advertisements’ or ‘conducting an advertising campaign’.
3 – ‘must discover’. The ‘must’ here is a bit odd – like an order. I’ve rephrased it to indicate that the ads are everywhere – he can’t miss them.
4 – highest achievement sportsman. Achievement is a noun, but you are using it here as an adjective to describe sportsman so we need to use achieving. When you add an adverb before like ‘highest’, we need a hyphen, a ‘-‘ in between. highest-achieving sportsman
